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Pele

Immersive Content Interaction for Mobile Consumption

John Armitage, Kayhan Atesci, Christophe Viau

This work is a design study in-progress for how quantitative, and eventually
gualitative, content can be deployed and consumed effectively on mobile
devices. It also serves as a model for analytic consumption in larger-screen
environments.

Exploration Views and Mobl are potential candidates for adopting Pele
concepts. Its functional reference is BOBJ Explorer's functionality and heyond,
but is intended to be more accessible to casual information consumers.

The vision is to merge product container/navigation
with content/visualization
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